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WHO WE ARE

Vizit is a visual Al company that
uses deep learning to generate
audiences and measure visual

brands for sales effectiveness. Z(Q p
)\ \{  $20foreveryone

Digital Shelf

Loyalty & Engagement
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Visuals are your

-4

sales driver

of consumers say visual content is the key
deciding factor when making a purchasing decision.

of purchasing decisions happen when the
subconscious brain is processing visual information.

of consumers who click on an image carousel look
at every image.

for the top 500 search terms on Amazon
have an average of 5.64 images each.

© 2021 Vizit Labs, Inc. All rights reserved. Proprietary and confidential. V I Z I -I'

Walmart >}

es / Sparkling Juice

1
Walmart+~ Free shipping with no order minimum required. Restric
1|~ Toyitfree

ws Happy Mouth Refreshing fruit flavc

LB Free 2-day deliv
Arrives by Tue, J

[ Pickup not availa

More delivery & picku

sl Sold & shipped by

= Add to list

This product is:



Visuals are one of the

largest sources of

consumer data in the __
world, but there has never .
been an easy and effective ' ::
way to make sense of itto
help your business grow.
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The hub for your visual brand

The world’s first Visual Brand Performance Platform gives you the power to see what sells.

VISUAL OPTIMIZATION &2 VISUAL BENCHMARKING VISUAL SEARCH
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Your audience — in an algorithm

Audience Profile Digital Scroll Visual Dataset
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. Women

. Ages 25-34

. College Educated
. Income $100K+
. Urban: East Coast
. Trend Setter

. Buy Luxury Products
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How we Vizit your assets

Visual Analysis
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Al Training
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Visual Effectiveness

AUDIENCE LENS &

Custom Audinece 1

BENCHMARKS ()

+

VISUAL EFFECTIVENESS ()
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& Luxury Water Competitive Set ¢

Very Effective e
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Benchmark against key competitors

BENCHMARKS ()

4+

@ Luxury Water 98.9%

VISUAL EFFECTIVENESS (®

Very Effective e mmmmmm

o Your asset is more effective than
® o 98.9% of assets in the Luxury Water

benchmark for Custom Audience 1
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YOUR ASSET

98.9%

-'d

Natural artesian
water bottled
at the source
in Fiji.

Very Effective

97.6% ea=mmmm=—

smartwater
16.90z 6 pack
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Very Effective

891% easmmmm=

Moderately Effective

58.6% emmmmm

Very Effective

96.3% eammE=———
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CALORIES,
SWEETENERS

Very Effective

86.0% easmmm——

BOLDLY
REFRESHING

Moderately Effective

42.0% emmm
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smartwater

hydrate
smarter.

e
pH balanced

Very Effective Very Effective Very Effective

94.5% eammmm——— 93.2% easmsmmm= 91.5% easmsmm==

Tropical rain filters
through volcanic rock,
gathering natural
minerals and
electrolytes

for a soft =
smooth 2
taste.
Effective Effective Moderately Effective

79.2% | emsmmm= 73.6% em=mmm= 59.4% emmmmm
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10



Vizit Makes Each Stage of the Research Process
More Effective

Al enables brands to get to better ideas faster, with real-time visual test and learn at every stage of the research process.

VISUAL EFFECTIVENESS DECREASE |,

Reduce the time and cost of the Measure the effectiveness of visual Stay ahead of changing consumer
most time-consuming market elements across various audiences behavior before concepts are
research stage gate. simultaneously. launched in market.
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Discovering the images that
drive higher sales, traffic, and

conversions on PDP’s

$ 30% Increase

In average sales

|| 25% Increase
i In page traffic

w 23% Increase

oo In conversion rates
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BEFORE VIZIT

VISUAL EFFECTIVENESS SCORE

AUDIENCE LENS ©®

Master Lock Consumers

BENCHMARKS ¢
& safe Imagery

VISUAL EFFECTIVENESS (@

Your asset is more effective than of
assets in the Safe Imagery benchmark for
ter Lock C
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AFTER VIZIT

VISUAL EFFECTIVENESS SCORE TOP 10%

AUDIENCE LENS ©®

Master Lock Consumers

BENCHMARKS

-

VISUAL EFFECTIVENESS (@

91.3%

& safe Imagery 90.2%

Very Effective

Your asset is more effective than 90.2% of
assets in the Safe Imagery benchmark for
M Lock C
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HARLEY-DAVIDS ON
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Driving new product
innovation with real-time
Visual Intelligence data

$5M Savings

In research costs

2 Years Savings
In Development Time

100x Increase
In assets tested
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Full-color Attention Effectiveness Opportunity
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AUDIENCE LENS (&

High Income Millennial Men ~

BENCHMARKS ©) < >

-+

& Motorcycle Lifestyle Imagery 89.3%

VISUAL EFFECTIVENESS ()

Very Effective emmmmmmmn

o Your asset is more effective than 89.3% of
° o assets in the Motorcycle Lifestyle Imagery

k for High Millennial Men

Visual Effectiveness of assets in the Motorcycle Lifestyle
benchmark among High Income Millennial Men

median
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Source: Results are based on 100M+ data points Vizit collected from High Income Millennial Men.
View the Vizit methodology

Number of Assets
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The World’s #1
Beverage Company

Predicting global focus group
responses and delivering
creative recommendations with
Visual Intelligence

97% Accuracy
In predicting Beijing and
Shanghai-based focus groups

96% Cost Savings

For a single initiative

20X Time Savings
In testing & customer
insight
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AUDIENCE LENS

Chinese Millennials

BENCHMARKS

“+ & carb d ge Adverti

VISUAL EFFECTIVENESS ()

Less Effective ¢

Your asset is more
o assets in the Carb
° Advertisements In
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AUDIENCE LENS &

Chinese Millennials

BENCHMARKS

-4

& Carbonated Beverage Advertisements 97.0%

VISUAL EFFECTIVENESS O

Very Effective @ s s s——" —

Your asset is more effective than 97.0% of
o assets in the Carbonated Beverage
Y o Adverti ts Imagery B hmark for Chi

Millennials

1nials

age Advertisements 74.5%

Very Effective e m—m——

Your asset is more effective than 74.5% of
assets in the Carbonated Beverage

Adverti Imagery h k for Chinese

Millennials
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uiz.

Al-driven packaging design
outperforms competitors &
maximizes sales &
conversions

$ 55% Increase

In YoY sales

|| 20% Decrease
i In find-time on shelves

@ 95% Decrease

In testing time
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BEFORE VIZIT

VISUAL EFFECTIVENESS SCORE

ALL NATURAL

AUDIENCE LENS (&

UTZ Consumers

BENCHMARKS

@ Potato Chip Competitive Set

VISUAL EFFECTIVENESS (@

Your asset is more effective than of assets
in the Potato Chip Competitive Set Benchmark
for UTZ Consumers.
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AFTER VIZIT

VISUAL EFFECTIVENESS SCORE TOP 1%
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AUDIENCE LENS ®

UTZ Consumers

BENCHMARKS

+

& Potato Chip Competitive Set 98.9%

VISUAL EFFECTIVENESS (@

Very Effective

o Your asset is more effective than 98.9% of
® o assets in the Potato Chip Competitive Set

Benchmark for UTZ Consumers.
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@ The World’s Leading
Snack Food Company

New Visual Al capabilities drive more
efficient and comprehensive research

100% Predictive

Of traditional research

99% Faster
Speed to insights

97.5% Savings

In research costs

90% Increase
In testing coverage
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Millennial Moms ~

BENCHMARKS

+ & Packaged Cookies 94.1%

VISUAL EFFECTIVENESS &

Very Effective emmmmmmmn
Your

o asset is more effective than 94.1% of assets
Y o in the Packaged Cookies benchmark for
Millennial Moms

Visual Effectiveness of assets in the Packaged Cookies
Benchmark among Millennial Moms
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% PEPSICO

Contributing to a 36% increase in sales
with real-time design evaluation for
PepsiCo LifeWtr

w | 36% Increase

e In YoY Sales

= 20x Time Savings

@ In acquiring consumer
insights

$ 99% Cost Savings

In testing & research
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AUDIENCE LENS

Life Wtr Consumers

BENCHMARKS

& Bottled Water Competitive Set 82.1%

VISUAL EFFECTIVENESS

Very Effective ==

821%

Benchmark for Life W!

\AVAR)

AUDIENCE LENS O

Life Wtr Consumers

BENCHMARKS

+

VISUAL EFFECTIVENESS (©

99.2%

& Bottled Water Competitive Set 99.2%

Very Effective

Your asset is more effective than 99.2% of
assets in the Bottled Water Competitive Set
Benchmark for Life Wtr Consumers

mers

etitive Set 71.89

fective e m—"———

ir asset is more effective than 71.8% of

5@
sets in the Bottled Water Competitive Set

nchmark for Life Wtr Consumers
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Visual

Key Learning

Rotated product hero
images are significantly
more effective for the Cat
Owner Consumer
Audience

More effective images drive a competitive
advantage and a

Visual

Key Learning

Groups of cats, rather than
single cats are more
visually effective. Specific
breeds of cats are more
visually effective for this
audience.
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Visual

US CAT OWNERS ®
82.3%

Key Learning

Putting key learnings from
the assessment and trend
analysis phases into action
increase visual
effectiveness scores by
over 100% on individual
images.
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Visual

Key Learning

Visual intelligence data
reveals the subconscious
design elements that
traditional methods are
unable to measure.

Visual

3% =
vy
+22%

VISUAL EFFECTIVENESS INCREASE

S

Key Learning

Having optimized image
content on product pages,
Central images are now
76% more visually
effective for the Cat
Owner Consumer
Audience
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